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Introduction: Alternate Reality

On October 4th, Facebook experienced a global cutage. It lasted for almaost
six hours due to a DNS-related issue, causing a financial impact that
approached $100 million according to the Verge. Beyond the actual damage
was the Schadenfreude media reaction that's common for Facebook
coverage.

But the question is how much this outage will impact Facebook's long-term
demand among advertisers. Broadening the question, will Facebook’s overall
PR challenges of the past few years — due mostly to privacy reform — have a
material impact on advertiser demand, particularly among SMBs.

Put another way, have the media and analyst corps created an insular view of
Facebook’s misdeeds and exaggerated its demise? And does that reflect how
“regular folks” feel. It's those individuals and businesses that make up the
bulk of Facebook’s users and advertisers: their opinions matter most.

So we went in search of answers. Qur hypothesis was that negative feelings
towards Facebook are much smaller among SMB advertisers than within
tech & media circles. Spoiler alert: that hypothesis was validated to a degree,
but still reguires some in-depth analysis. So let's jJump in to the survey
results...



Level-Setting

First, to level set, how many businesses are using social media marketing? 80
percent of SMBs we surveyed reported using social media for marketing. This
includes paid and unpaid campaigns {(which we'll break down in the next

section).

Among those, 38 percent use outside agencies, while the rest manage it
themselves. But more notable is the breakdown of channels. There, Facebook
dominates with 78 percent of SMB responses, followed by Facebook-owned

Instagram at 54 percent.
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SOCIAL MEDIA CHANNELS USED

Which social media channels do you use?
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Follow the Money

Among those who engage in social media marketing, how many opt for paid
advertising? Our survey indicates that number stands at 33 percent. And if
we perform the above channel segmentation, we see similar breakdowns.



Specifically, Facebook leads paid social advertising at 68 percent, followed by
Instagram at 50 percent. Then there's a drop-off of competitive channels
including YouTube (25 percent), Linkedln (20 percent) and Twitter (14
percent).
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PAID SOCIAL MEDIA CHANNELS

Which of the following social media channels do you use paid advertising on?
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Favorable Association

Drilling down into social media marketing sentiments, 63 percent are
satisfied or very satisfied versus 15 percent who are unsatisfied or very
unsatisfied. These figures bode well for Facebook given its dominance of
social media activity specified above.

When evaluating the ROI on social media marketing, SMBs report that they
prioritize sales/revenue (61 percent), followed by follower counts (54 percent),
engagement with posts (34 percent), and take-up of incentives/offers (33
percent).

Altogether, when analyzing these SMB sentiments and reported usage,
Facebook has a favorable association. Now, what about the impact of the
10/04 outage...



SOCIAL MEDIA MARKETING SATISFACTION LEVELS

How satisfied are you with your social media program?
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Damage Control

Back to the question posed in this report’s introduction, to what degree did
Facebook's 10/04 outage impact SMB marketers? Posing this guestion
directly to them, 11 percent say they were impacted, 77 percent were not,
and 13 percent were unsure.

This is certainly alarming, as any SMB impact isn’t ideal. But the question is if
Tl percent is disproportionality smaller than the media reaction to this event.
Maoreover, will that TI percent have a lasting impact on these SMBs and their
future spend?

To answer that question, we asked those impacted if Facebook’'s outage will
cause them to think differently about their advertising strategies going
forward. 80 percent said “no,” further diminishing the potential impact within
the above 11 percent figure.



SOCIAL MEDIA OUTAGE

Recently, Facebook had a service outage. Did this materially impact your business?
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SOCIAL MEDIA STRATEGY CHANGES

Has this service outage caused you to think differently about your advertising strategy?

| mYes = No
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Hopes & Dreams

Further supporting Facebcook's position of strength, SMBs report that they'll
largely increase spend levels on Facebook-proper (53 percent) and Instagram
(64 percent). The latter signals Instagram’s momentum and positive
association among SMBs.
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2022 BUDGET CHANGES

Facebook
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It will increase. It will stay the same. It will decrease. I'm notsure.
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2022 BUDGET CHANGES L

Instagram
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New Flavors

To further support Instagram’s growing affinity among SMBs, it has the
leading spot among new social channels they'd like to try. In other words, it

has the greatest growth potential for new advertisers in addition to the ARPU
growth noted above.

Breaking that down, 54 percent of SMBs want to try a new social channel in
2022. Among those, Instagram ties for the lead - along with YouTube — with 12

percent of responses. They're followed by Pinterest, Twitter and Facebook as
shown below.




NEW SOCIAL MEDIA CHANNELS

New Social Media Channels SMBs Plan to Try in 2022
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Final Thoughts: Telling Signals

So there you have it... Facebook continues to hold a strong position among
SMBs. And their sentiments don’t mirror the Facebook fear, uncertainty, and
doubt (FUD) that's so prevalent in tech and media circles today. There's a
clear disconnect there.

But Facebook shouldn’t be without concern. It's 10/04 outage - not to
mention its larger data-misuse missteps — appear to have some negative
impact on SMB ad spend. Though that impact is less than expected and
reported, it should be noted.

Moreover, SMBS' reported interest in raising their spend levels — 53 percent
for Facebock and 64 percent for Instagram —is probably the biggest
takeaway from this data set. We'll continue watching closely for telling
signals for Facebooks' Future.
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ABOUT US

For more than 20 years, Localogy has been the informed thought leader and
unifying voice of Local. We empower members with the insights, resources,
and connections they need to succeed and thrive

in the Local marketplace.

MEMBERSHIP
We connect members with other strategic business partners and SMBs
through events, content development, and targeted marketing services.

RESEARCH & INSIGHTS

Our team of Local industry experts conducts and facilitates proprietary and
custom research & insights designed to educate or improve business
outcomes.

PROGRAMS

We help Local marketing and technology providers grow, engage, and
develop new skills through in-person meetings, conferences, analyst briefings,
podcasts, and online events.

Do You Have a Perspective to Share?

Claim it with research and insights in collaboration with Localogy.
Visit localogy.com to reach out and learn more.




