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THE RETAIL SEGMENT HAS SEEN IMPROVEMENTS
IN ALL AREAS SINCE APRIL

A snapshot of the retail space shows some of the challenges business owners face.

-18% +14% +23% -5%
Businesses closed Operating at Furloughed/laid off Open businesses have
reduced capacity employees remote employees
-11% -16%
38%
45%
55%
Have supply chain Postponed capital Retail businesses expect Retail businesses have
disruptions investments sales revenue to be reduced operating
30%-40% below normal budgets by over 30%

levels over the next month

M April Wave M June Wave B October Wave

What consumers want from Retail businesses:

More online 84% April

transaction 99% June
OPERATING THROUGH THE CRISIS HAS capabilities 90% October
PROVED CHALLENGING AS CONSUMER ermarntie 61% April

DEMANDS HAVE CHANGED : ordering or 64% June

_ ‘ delivery services 73% October
Consumers demand more online services,

deliveries and safer ways to transact.

31% April
45% June
T72% October

More contactless
payments

Source: Localogy Modern Commerce Monitor™; Wave V-lI(April): Base: 168 Retail Businesses;
Wave V-lll(June): Base: 142 Retail Businesses; Wave V-1V(October): Base: 148 Retail Businesses.
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NEW DEMANDS ARE PUSHING RETAILERS TO EVOLOVE BY
ADOPTING NEW TECHNOLOGY

increase in the number of retail
businesses adopting online

of open retail businesses invested
in technology to operate under the

b ayment processes technolo
new conditions. pay p gy

compared to pre COVID-19 levels.

IMPROVING ECOMMERCE CAPABILITIES IS KEY TO
MEET NEW CONSUMER DEMANDS

Since the start of the What are some of the things you have done?
COvID-19 crisis, has your B June Wave M October Wave

business invested in
expanding your website/ Started marketing our products 39%
ecommerce capabilities? on an online marketplace

(Amazon, eBay, Etsy, etc.) 38%
Started marketing our products using
a do-it-yourself ecommerce platform

(Shopify, Squarespace, Weebly, etc.)

Started marketing our products through
52% | 48% a store on our website with a 3rd party
web builder (Godaddy, Web.com, etc.)

Started using a new ecommerce
shipping service (ShippingEasy,
Shippo, ShipStation, etc.)

M Yes H No

None of these

Source: Localogy Modern Commerce Monitor™; Wave V-lll(June): Base: 142 Retail Businesses;
Wave V-1V(October): Base: 148 Retail Businesses.
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AS CLOSED RETAIL STORES OPEN UP, MANY EXPECT
THE MARKET TO LOOK SIGNIFICANTLY DIFFERENT

W April Wave B June Wave B October Wave

Plan to adopt more
technology like contactless
payment processing to ease
COVID-19 concerns

Will communicate with
employees in different ways +69
leveraging new technology

+2%

Will make permanent changes

0
to store layouts to enable +5%
social distancing

Will offer more products or
services online

+11%

WHAT DO RETAIL BUSINESSES EXPECT AS A PANDEMIC
RECOVERY TIMEFRAME

B April Wave W June Wave W October Wave
+166% +114% +0% -83% -76% (% Change April-October)

47% -

Retailers are
becoming more
optomistic but

expect the road to
recovery to be long.

Under 6 months 6-9 months 9+ months Never | don't know

Source: Localogy Modern Commerce Monitor™; Wave V-1l (April): Base: 168 Retail Businesses;
Wave V-1ll (June): Base: 142 Retail Businesses; Wave V-IV (October): Base: 148 Retail Businesses.

Interested in finding out more about Localogy membership, research or programs?

(800) 841-0639 talk@localogy.com www.localogy.com
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